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Graham Fair
Pre-Safford Design Charrette Community Input

We Listened!
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XS TT Community Input - Graham Fair
(written comments)
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« More Indoor interactive play areas (children’s museum)

« Entertainment opportunities for all ages

« Safe activities for youth and families

« Community gardens, desert foraging, and other sustainable practices

* Need more restaurants

 Library funding (last %z its funding in the last 10 years, but double the usage)
« Community center

« Encourage and support small businesses

* Recycle

* Public recreation for kids

o Skate Park
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Community Input - Graham Fair (Surveys)

* Local business support

« A positive identity, character and sense of place that reflects the City’s

unique heritage and small town feel

« Sports fields and active lifestyles

 Interconnected system of open spaces, parks, and shared paths
» Access to health care services delivery

« A safe and efficient transportation network

« Safe, decent, affordable housing for all income ranges

« Vibrant Main Street and Downtown

« Long-term viability and economic vitality

« High quality development, infill, revitalization, and redevelopment

* Opportunities for eco-tourism and geo-tourism
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Safford General Plan Comments Results (Graham Fair)

Category Totals | Percent
Recreation, Parks and Tralls 34 24.8
More restaurants 29 21.2
Retall (Mall, Outlet Mall and Retall Stores) 27 19.7
Public Services 11 8.0
Amenities (Access to horses and Zoo) 8 5.8
Character, ldentity and Sense of Place 7 5.1
Transportation 6 4.4
Infrastructure 5 3.6
Sustainability 4 2.9
Economic Development (Job Attraction) 3 2.2
Environment 2 1.5
Revitalization 1 0.7
Totals 137 100.0
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General Plan Design Charrette
October 19 - 23 Focus Groups

We Listened!
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Safford General Plan Design Charrette Results
(Visioning, Focus Groups, Open Houses, One-on-one, and Final Presentation)

A total of 113 attendees signed the attendance rosters for the respective
activity attended (some did not sign the attendance roster)

« Atotal of 113 surveys were completed during the design charrette week

« A total of 1,410 comments were provided by a variety of stakeholder groups
and incorporated in the Final Design Charrette Presentations as part of the
Draft Vision Statement, Guiding Principles, Strategies and/or Character Area
and Growth Areas definition

« A total of 212 comments were provided by Safford High School Student
Leaders as part of the Youth Envisions Safford focus group.
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Community Visioning Process Results
October 19 - 23 - Focus Groups

Category Comments Percent
Economic Development and Airport 380 27
Recreation, Parks, and Trails 178 13
Transportation/Access/Mobility 150 11
Public Services/Library 121 9
Education 101 7
Infrastructure/Utilities/Communications 89 6
Land Use/Annexation/Growth Areas 74 5
Heritage/ldentity/Beautification 74 5
Intergovernmental Coordination 61 4
Housing/Safe Neighborhoods 56 4
Environment/Water Resources/Sustainability 53 4
Health/Quality of Life 33 2
Arts/Entertainment 21 1
Retail/Restaurants 19 1
Totals 1410 100
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Community Visioning Process Results
October 23 — High School Leaders Envision Safford

Category Comments Percent
Recreation, Parks and Trails 38 18
Revitalization/Redevelopment/Enhancements 34 16
Activities for Youth and Family-oriented Events 23 11
Community Services (Library/Community Center/
Soup Kitchen/Homeless Shelter) 22 10
Transportation (Sidewalks/Road Maintenance) 21 10
Education/Remodeling High School 15 I
Retail/Restaurants 16 8
Economic Development/Airport 14 7
Heritage, Identity/Character/Public Art 12 6
Intergovernmental Coordination (School/City Relations) 7 3
Housing/Safe Neighborhoods 4 2
Environment/Water Conservation 3 1
Sustainability 3 1
Total 212 100
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General Plan Design Charrette
October 19 - 23 Focus Groups

Survey Results
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Community Survey

Cumulative Results Graham Fair and Safford Design Charrette Week
(Questions 1, 2 and 3)

« Of the total 113 respondents answering to Question 1, a total of 60 or 53.1
percent lives in Safford and a total of 53 or 46.9 percent lives outside of the
City corporate boundary

« Of the total 111 respondents answering Question 2, a total of 66 or 59.5
percent works in Safford and a total of 45 or 40.5 percent works outside of the
City corporate boundary

« Of the total 109 respondents answering Question 3, a total of 12 or 97 percent
owns a business in Safford and a total of 97 or 89.0 percent does not own a
business inside the City corporate boundary
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Community Survey

Cumulative Results Graham Fair and Safford Design Charrette Week

(Identify the Top 5 Priorities)

: Response | Response
AISHIET QRIEE Pefcent Co?mts
Safford’s Unique Identity, Character, and Sense of Place 50.5% 56
Sustainable (healthy people, economy, infrastructure, environment) 48.6% 94
Major and high wage employers retention, expansion and attraction 43.2% 48
Safe, decent, affordable housing for all income ranges 41.4% 46
Interconnected system of parks and open spaces 41.4% 46
| ong-term viability and economic vitality 39.6% 44
Recreation, parks, sports fields and active lifestyles 37.8% 42
Access to health care and behavioral services 35.1% 39
A safe and efficient transportation network 32.4% 36
Revitalization (Vibrant Main Street and Downtown) 32.4% 36
Local Small Business Support 32.4% 36
Active/live streetscapes (complete streets) 24.3% 27
Improved mobility (pedestrian, bicycle and transit) 17.1% 19
High quality development 17.1% 19
Opportunities for eco-tourism and geo-tourism 8.1% 9
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